
Page Title 
Jhol Momo | Bring the Taste of Nepal to Your City 

Meta Description 
Launch a Jhol Momo franchise backed by Nepal Foods. Explore flexible franchise models, 
simple operations, and full setup support across the UK. 

 

HERO SECTION 

Main Headline 

Bring the Taste of Nepal to Your City 

Supporting Text 

Launch a Jhol Momo franchise — a fast-growing Himalayan street food concept backed by 
Nepal Foods, built for simplicity, scalability, and strong brand appeal. 

Primary CTA Button 

Apply Now 

Secondary CTA Button 

Request Franchise Pack 

Tertiary CTA Button 

Call / WhatsApp 

Suggested Small Trust Line 

Backed by Nepal Foods | UK-Based Support | Multiple Franchise Formats 

 

SECTION 2 — ABOUT THE BRAND 



Section Heading 

The Himalayan Soup Dumpling 

Body Copy 

Jhol Momo was created to bring one of Nepal’s most loved comfort foods to a wider audience. 
More than just food, momo represents warmth, community, and shared experiences. 

When authentic momo entered the UK market, there was a clear opportunity: while global 
cuisines were thriving, authentic Himalayan flavours remained underrepresented. Jhol Momo 
was built to fill that gap with a concept that combines cultural authenticity and modern 
food-service simplicity. 

Backed by Nepal Foods, Jhol Momo brings together trusted sourcing, recognised brand 
heritage, and a product designed for today’s fast-moving market. 

Optional Highlight Box 

Authentic Nepali flavour. Modern franchise model. Built for growth in the UK. 

 

SECTION 3 — WHY FRANCHISE WITH JHOL MOMO 

Section Heading 

Why Franchise With Jhol Momo? 

Intro Line 

A franchise model designed to make operations easier, faster, and more scalable. 

Feature 1 Heading 

Own Factory in the UK 

Feature 1 Text 

Our in-house production facility supports consistent quality, supply reliability, and stronger 
control across the brand. 

Feature 2 Heading 



No Chef Required 

Feature 2 Text 

Pre-portioned frozen momo and a simple preparation process make the concept easy to 
operate, even for first-time business owners. 

Feature 3 Heading 

Trusted Brand Foundation 

Feature 3 Text 

Backed by Nepal Foods, Jhol Momo benefits from established experience, strong product 
credibility, and a long-term growth vision. 

 

SECTION 4 — FRANCHISE MODELS 

Section Heading 

Choose the Franchise Model That Fits You 

Intro Text 

From compact stalls to full restaurant formats, Jhol Momo offers multiple ways to enter the 
market and grow. 

Model 1 

Title 

Model 1: Premium Food Stall 

Description 

Ideal for markets, festivals, and busy thoroughfares. A compact and efficient format designed for 
high visibility and lower setup complexity. 

Price Line 

Kit Cost: £5,000 

Model 2 



Title 

Model 2: Mall Kiosk 

Description 

Perfect for shopping centres and retail environments, with strong branding potential and access 
to consistent footfall. 

Price Line 

Kit Cost: £8,000 

Model 3 

Title 

Model 3: Shipping Container 

Description 

Best suited for car parks, retail hubs, and destination-style locations where a stronger visual 
presence is needed. 

Price Line 

Kit Cost: £15,000 

Model 4 

Title 

Model 4: Restaurant 

Description 

A full dine-in concept for dedicated hospitality settings, with broader menu opportunities and 
long-term expansion potential. 

Price Line 

Cost: Depends on size and location 

 



SECTION 5 — HOW IT WORKS 

Section Heading 

Your Path to Launch 

Step 1 

Title 

1.​ Submit Interest 

Text 

Tell us your preferred location and the franchise format you are interested in. 

Step 2 

Title 

2.​ Discovery Meeting 

Text 

Meet with our team to understand the concept, operations, and business fit. 

Step 3 

Title 

3.​ Application & Review 

Text 

Complete the application process and go through mutual evaluation and due diligence. 

Step 4 

Title 

4.​ Agreement & Setup 

Text 

Secure your territory, complete the agreement, and begin setup. 



Step 5 

Title 

5.​ Training & Launch 

Text 

Receive operational guidance and launch your Jhol Momo outlet with support. 

 

SECTION 6 — HOW IT WORKS 

Section Heading 

Your Path to Launch 

Step 1 

Title 

1.​ Submit Interest 

Text 

Tell us your preferred location and the franchise format you are interested in. 

Step 2 

Title 

2.​ Discovery Meeting 

Text 

Meet with our team to understand the concept, operations, and business fit. 

Step 3 

Title 

3.​ Application & Review 

Text 



Complete the application process and go through mutual evaluation and due diligence. 

Step 4 

Title 

4.​ Agreement & Setup 

Text 

Secure your territory, complete the agreement, and begin setup. 

Step 5 

Title 

5.​ Training & Launch 

Text 

Receive operational guidance and launch your Jhol Momo outlet with support. 

 

SECTION 7 — FAQ 

Section Heading 

Frequently Asked Questions 

FAQ 1 

Question 

Do I need food industry experience? 

Answer 

No. The model is designed to be accessible for first-time operators as well as experienced 
business owners. 

FAQ 2 

Question 



Do I need a chef? 

Answer 

No. The concept uses pre-prepared momo and a simple operating process that reduces kitchen 
complexity. 

FAQ 3 

Question 

What support will I receive? 

Answer 

You will receive onboarding guidance, operational support, and assistance during setup and 
launch. 

FAQ 4 

Question 

Which franchise model is right for me? 

Answer 

That depends on your location, budget, and growth goals. Our team can help you choose the 
most suitable format. 

FAQ 5 

Question 

How do I apply? 

Answer 

Fill in the enquiry form and our team will contact you to discuss the next steps. 

 

SECTION 8 — ENQUIRY FORM CTA 

Section Heading 

Start Your Jhol Momo Franchise Journey 



Supporting Text 

Interested in bringing Jhol Momo to your area? Fill in the form below and our team will get in 
touch with you. 

Suggested Form Fields 

●​ Full Name 
●​ Email Address 
●​ Phone Number 
●​ Preferred Location 
●​ Interested Franchise Model 
●​ Budget Range 
●​ Additional Message 

Submit Button 

Submit Enquiry 

Secondary Contact Options 

Call Now​
WhatsApp Now 

 

FOOTER 

Brand Name 

Jhol Momo Franchise 

Address 

Vista Centre, 50 Salisbury Road, TW4 6JQ, United Kingdom 

Contact 

Phone: +44 07935039906​
Email: franchise@jholmomo.co.uk​
Website: www.jholmomo.co.uk 

Social Links 

http://www.jholmomo.co.uk/


Instagram​
TikTok​
Facebook 

Copyright Line 

Copyright © 2026 Jhol Momo. All Rights Reserved. 

 

ELEMENTOR SECTION LAYOUT 

Page Template 

●​ Elementor Full Width 
●​ Hide default page title 
●​ Sticky header optional 

Global Style Direction 

●​ Background: dark charcoal / black for main sections 
●​ Accent colours: warm orange, saffron, deep maroon 
●​ Text: off-white with muted grey for secondary copy 
●​ Buttons: solid light or orange fill with strong contrast 
●​ Border radius: 8–16px 
●​ Use generous spacing on mobile 

 

SECTION-BY-SECTION ELEMENTOR STRUCTURE 

1. HERO SECTION 

Elementor Structure: 

●​ 1 section / container 
●​ Full width 
●​ Min height: 80–100vh on desktop 
●​ Background image or dark overlay image 
●​ Inner container aligned left or centered 

Widgets: 

●​ Heading 



●​ Text Editor 
●​ Button x 3 
●​ Optional Icon List or Text Editor for trust line 

Suggested Layout Notes: 

●​ Headline large and bold 
●​ Keep text width narrow for readability 
●​ Place primary CTA first 
●​ Stack buttons on mobile 

Suggested Background: 

●​ Strong food or stall image with dark overlay 

 

2. ABOUT THE BRAND 

Elementor Structure: 

●​ 2-column section / container 
●​ Left: image or logo block 
●​ Right: text content 

Widgets: 

●​ Image 
●​ Heading 
●​ Text Editor 
●​ Optional Callout / Inner Section / Icon Box for highlight quote 

Suggested Layout Notes: 

●​ Use brand logo or premium momo image on one side 
●​ Keep body copy in two short paragraphs, not one long block 
●​ Add one highlighted sentence in a boxed style 

 

3. WHY FRANCHISE WITH JHOL MOMO 

Elementor Structure: 

●​ 1 heading row 
●​ 3-column feature card row 



Widgets per card: 

●​ Icon or Image 
●​ Heading 
●​ Text Editor 

Suggested Layout Notes: 

●​ Use equal-height cards 
●​ Add subtle background contrast or border 
●​ Icons can represent factory, operations, and brand trust 

Card Titles: 

●​ Own Factory in the UK 
●​ No Chef Required 
●​ Trusted Brand Foundation 

 

4. FRANCHISE MODELS 

Elementor Structure: 

●​ Section heading at top 
●​ 4-card grid 
●​ Desktop: 2 columns x 2 rows 
●​ Mobile: 1 card per row 

Widgets per card: 

●​ Image 
●​ Heading 
●​ Text Editor 
●​ Price text 
●​ Button 

Suggested Layout Notes: 

●​ Each model should have its own visual identity 
●​ Use consistent button labels such as “Enquire About This Model” 
●​ Price line should be visually separated 

Cards: 

●​ Premium Food Stall 



●​ Mall Kiosk 
●​ Shipping Container 
●​ Restaurant 

 

5. INVESTMENT SNAPSHOT 

Elementor Structure: 

●​ 2-column section 
●​ Left: investment list 
●​ Right: inclusion list or styled info box 

Widgets: 

●​ Heading 
●​ Text Editor 
●​ Icon List 
●​ Inner container with background box 

Suggested Layout Notes: 

●​ Keep this section very clean and easy to scan 
●​ Use icon list for key fee items 
●​ Use boxed panel for “What’s Included” 

Optional Enhancement: 

●​ Add a small disclaimer text at the bottom 

 

6. HOW IT WORKS 

Elementor Structure: 

●​ Heading row 
●​ 5-column process row on desktop 
●​ Stack on tablet/mobile 

Widgets per step: 

●​ Number heading or Icon Box 
●​ Heading 
●​ Text Editor 



Suggested Layout Notes: 

●​ Use numbers 1 to 5 prominently 
●​ Keep each step short 
●​ Add connector line or arrow styling only if it stays clean on mobile 

Steps: 

●​ Submit Interest 
●​ Discovery Meeting 
●​ Application & Review 
●​ Agreement & Setup 
●​ Training & Launch 

 

7. FAQ SECTION 

Elementor Structure: 

●​ Single-column section 
●​ Accordion widget 

Widgets: 

●​ Heading 
●​ Accordion 

Suggested Layout Notes: 

●​ Keep answers concise 
●​ Use this section to remove friction before the form 
●​ Add 5 to 6 FAQs max 

 

8. ENQUIRY FORM CTA SECTION 

Elementor Structure: 

●​ 2-column section 
●​ Left: CTA headline + contact options 
●​ Right: form 

Widgets: 

●​ Heading 



●​ Text Editor 
●​ Button(s) 
●​ Form widget or shortcode block 
●​ Optional Icon List for trust points 

Suggested Layout Notes: 

●​ This should feel like the strongest conversion section 
●​ Use contrasting background colour from previous section 
●​ Keep form fields minimal but useful 

Suggested Form Fields: 

●​ Full Name 
●​ Email Address 
●​ Phone Number 
●​ Preferred Location 
●​ Interested Franchise Model 
●​ Budget Range 
●​ Additional Message 

 

9. FOOTER 

Elementor Structure: 

●​ 3-column or stacked footer 

Widgets: 

●​ Heading or Image for logo 
●​ Text Editor 
●​ Icon List 
●​ Social Icons 

Suggested Layout Notes: 

●​ Column 1: brand/logo 
●​ Column 2: contact details 
●​ Column 3: social links 
●​ Add copyright row below 

 



ELEMENTOR RESPONSIVE NOTES 

Mobile 

●​ Stack all columns vertically 
●​ Reduce heading size without losing impact 
●​ Keep button rows stacked with full-width buttons 
●​ Add enough spacing between cards and sections 
●​ Keep forms short and easy to tap 

Tablet 

●​ Convert 4-card and 5-step layouts into 2-column rows where needed 
●​ Check spacing around headings and button groups 

Desktop 

●​ Use strong imagery and clean white space 
●​ Avoid overloading with too many decorative elements 

 

RECOMMENDED ELEMENTOR WIDGET LIST 
●​ Heading 
●​ Text Editor 
●​ Button 
●​ Image 
●​ Icon Box 
●​ Icon List 
●​ Accordion 
●​ Form or Shortcode 
●​ Social Icons 
●​ Spacer only where necessary 

 

FORM INTEGRATION OPTIONS 
●​ Elementor Pro Form 
●​ WPForms shortcode 
●​ Contact Form 7 shortcode 



Recommended form action after submit: 

●​ Thank-you message 
●​ Email notification to franchise team 
●​ Optional redirect to thank-you page 

 

RECOMMENDED BUTTON LABELS 
●​ Apply Now 
●​ Request Franchise Pack 
●​ Enquire About This Model 
●​ Book a Discovery Call 
●​ WhatsApp Us 

 

RECOMMENDED SLUG 
/franchise 
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